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RCA’s ZWAG (Zero Waste Swag) Guideline for Exhibitors

Purpose:

To support the Recycling Council of Alberta’s vision of a waste-free world at our annual Circular
Economy Conference and our commitment to advancing the circular economy in Alberta. As part
of this commitment, we are adopting a Zero Waste Swag Guideline for all exhibitors (aka ZWAG
Guideline). The aim of this document is to encourage exhibitors to re-think the way they interact
with conference attendees, opt out of single-use swag items, and if necessary, consider the use
of eco-friendly, reusable, and non-disposable promotional items only for brand promotional
giveaways.

Overview:

Exhibitors are strongly encouraged to align with our zero waste objectives when preparing and
distributing swag or promotional items. This guide outlines generally acceptable practices and
expectations for exhibitors to follow to ensure this event supports the RCA’s vision of a waste-free
world and a positive conference experience for all participants.

Guidelines for Exhibitor Swag:

1. Please, Avoid Single-Use Items
The best SWAG is no SWAG. If you feel giveaways are imperative to your engagement
strategy, please avoid single-use promotional items such as plastic pens, keychains, and
disposable water bottles. They are strongly discouraged. Exhibitors should prioritize items
that are durable, reusable, or certified-compostable.
2. No Promotional Items That Contribute to Waste
For more clarity, the following items are against this guide:
a. Single-use plastic items
b. Non-recyclable or non-certified compostable materials
Items that encourage excessive waste, such as giveaways made from low quality
materials and/or designed to be thrown aways such as novelty items or gadgets



d. Packaging for promotional items should be minimal. Avoid excessive plastic wrap,
shrink-wrapping, or individually packaged items — including candy.

3. Consider Eco-Friendly Mmterials
If SWAG is deemed imperative, it should be made from sustainable, recycled, recyclable,
or certified-compostable materials; items that can be reused long after the conference,
and items that have little to no packaging. Examples include:

Recycled paper products

Reusable fabric tote bags

Stainless steel or bamboo items (e.g., pens, straws)
High quality notebooks

Seed paper or plantable items
Certified-compostable products
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Ideas: We encourage you to get creative about ways to interact with conference attendees
that do not involve SWAG and challenge you to consider ways to offer “SWAG as a Service”
rather than a thing. If you want to brainstorm some ideas, we’re here to help! For example,
consider offering digital SWAG alternatives, such as downloadable resources, eBooks, or
electronic coupons. These reduce the need for physical items altogether and align with the
zero-waste goal. Another idea is to have a draw for a more valuable item or experience
(e.g., event tickets) rather than individual giveaway items.

4. Encourage Donation-Based Models
If your booth includes giveaways, consider using a donation-based model where
attendees receive a service in exchange for a charitable contribution or to support a cause.
This provides value to both the attendee, and the community.

Exhibitor Accountability:

By agreeing to participate as an exhibitor at the Recycling Council of Alberta Conference, you
acknowledge and agree to comply with the Zero Waste Swag Guideline. Failure to adhere to these
guidelines may result in being asked to discontinue the distribution of promotional items.

We encourage all exhibitors to embrace sustainability and help us create a more eco-
friendly, zero-waste conference experience.

For any questions regarding the Zero Waste Swag Guideline or suggestions on sustainable
alternatives, please contact the Recycling Council of Alberta sustainability team at
tammy@resilient-communications.ca or info@recycle.ab.ca.
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